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At the Community Food Co-op we  
recognize that our responsibilities go  

beyond the products on our shelves.

Here’s a look at our sustainability  
efforts through the lens of our  
new quadruple bottom line:

People, Planet, Profit, & Purpose.

2019 Sustainability Snapshot

Learn more and read the full sustainability report at  
communityfood.coop/newsroom/sustainability. 



People

We give to local farming and social programs that  
sustain the health and well-being of our community.

The Co-op continues a long history of community engagement and support  
for the good work others are doing. 



The SEED program donates to  
a different local cause every month. 

donated directly to local organizations

$24,824

The Farm Fund supports farms and innovative 
food and farming projects that show commitment to 
healthy food access, sound environmental practices, 

and a vibrant local food system.

awarded in grants and loans

$61,670



Planet

Improving the planet starts with keeping the Co-op’s 
environmental impact in mind. 

Our Sustainability Coordinator Melissa Elkins (pictured, right) is on the vanguard of environmental 
sustainability. Melissa’s stellar efforts consistently earn the Co-op award-winning status. 

The Co-op Bakery Café was 
recognized for the adaptive reuse 

of an existing building. 

Our achieved goal of at least 
90% waste diversion was 

nationally recognized.

We partnered with the Surfrider 
Foundation to become an  

Ocean Friendly Restaurant.



The Co-op was the only retailer to 
win The Climate Collaborative’s 
Outstanding Company Award that 
recognized our dedication to purchasing 
renewable energy, improving efficiency, 
reducing waste, and fostering resilient, 
regenerative farming communities.



Profit  

We all profit from a 
healthy local economy. 

When you shop at the Co-op, your 
money recirculates locally, strengthening 
the economic base of our community. 

Support two local businesses at once 
when you buy local items in our stores!



million

$8.22

$8,145,041
2018 STAFF WAGES & BENEFITS

$75,867
2018 LOCAL DONATIONS & SPONSORSHIPS

$9.43
Local ExpendituresWashington State Product Sales

million
IN 2018$8.14 million

IN 2017

$9.24
million
IN 2016



Purpose  

We are taking bold new steps to create  
a co-op that feels welcome to everyone. 

In 2018, our Board of Directors approved an Equity, Diversity, 
and Inclusion (ED&I) strategic goal. Here are a few objectives:

• Increase diverse cultural representation within our organization.

• Grow and strengthen staff development programs.

• Develop systems to incorporate community input.

• Build collaborations and partnerships that drive these goals.

We look forward to measuring our ED&I sustainability efforts  
and sharing our results.



Consultant Dr. Bre Haizlip (back row, left) and the Co-op’s Equity, Diversity, and Inclusion 
staff leadership team collaborate to lead the charge on social responsibility. 
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27
32.6
megawatt hours

The Co-op purchased 
renewable energy 
certi�cates (RECs) that 
matched 96% of its annual 
electricity use in 2018.

We buy renewable energy certi�cates from 
environmental partners to reduce greenhouse gas 

emissions. We try to keep those energy sources regional 
to further strengthen our local energy economy.

The Co-op ranked 27th 
among retail partners in 
the EPA Green Power 
Partnership. That’s a 
national ranking! 

Cordata’s solar panels 
produced a whopping 
32.6 megawatt hours of 
electricity—an o�set of 
24 tons of carbon.
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